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MEDIA STUDIES Pupil learning journey

Key Stage 4

Half term 1

Half term 2

Half term 3

Half term 4

Half term 5

Half term 6

Media Language Skills
Promoting the Media:
The Lego Movie / Video
Game / Advertising

Promoting the Media:
The Lego Movie / Video
Game / Advertising

Television: Vigil & The
Avengers

Television: Vigil & The
Avengers

Magazines: Mojo

Music Videos: Wheatus
& Avril Lavign

We learn about the use of
Media Language in how it
creates meaning, as well
as time and place to help
understand why
representations exist.

For the film, students
investigate the funding
and ownership of
Hollywood studios, and
their links as
conglomerates with
regards to video games
and advertising (including
audience appeal).

For the film, students
investigate the funding
and ownership of
Hollywood studios, and
their links as
conglomerates with
regards to video games
and advertising (including
audience appeal).

Full study of the
theoretical framework,
exploring the difference
between PSB and
commercial broadcast, as
well as the language
codes of television
dramas.

Full study of the
theoretical framework,
exploring the difference
between PSB and
commercial broadcast, as
well as the language
codes of television
dramas.

Students research aspects
of the industry, including
ownership and regulation.
They will also address
language codes and
conventions, and analyse
the ways in which pairings
of different magazine
genres appeal to different
audiences.

Students focus on
representation and
language elements of the
theoretical framework to
address ways in which
audiences are targeted,
whilst addressing the
conventions of
performance based vs.
concept based music
videos.

Micro analysis of a key
sequence

End of unit assessment

End of unit assessment

End of unit assessment

End of unit assessment

End of unit assessment

Newspapers: Print

Newspapers: Online

Radio: Radio one Live
Lounge

REVISION

REVISION

Students learn about the
language codes and
conventions of
newspapers. Students
gain an understanding of
ownership and funding, as
well as representational
issues and target

Students explore the
functionality of online
news and how media
language addresses a
mixed-gender, mature,
middle-class, ‘progressive’
audience. Students will

Students investigate the
ownership and regulation
of radio in the UK, as well
as the difference between
PSB and commercial
stations in terms of
funding and political /
cultural context. Clear
links with audiences is

Pulling together all their
learning across the paper.

Pulling together all their
learning across the paper.
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audiences for print based
newspapers.

Evidence ideas by
referring to one opinion
piece and one review.

made during their
learning.

End of unit assessment

PPE

End of unit assessment

PPE

PPE
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